
Media Creation Project  (1.M)    
Media & Film Study    ! ! English 30-2

Outcomes:
1.2.2 a reflect on personal text preferences, identify influences that have contributed to the formation of these preferences,
 and select strategies that may be used to expand interests in texts and text creators
2.1.1 b analyze elements present in the communication situation surrounding a text that contribute to the creation of the 
text
2.1.2 b describe the relationships between a text’s controlling idea and its supporting ideas and supporting details
2.1.3 a reflect on and describe strategies used to engage prior knowledge as a means of assisting comprehension of new 
texts; and select, monitor, and modify strategies as needed
2.1.3 b explain how prior knowledge of contexts, content and text form contributes to new understandings
4.1.2 a select a text form appropriate to the purpose for text creation and consistent with the content to be presented in the 
text
4.1.2 c select an effective medium appropriate to content and context, and explain its use
4.1.3 a take ownership of text creation, by selecting or crafting a topic, concept, or idea that is personally meaningful and 
engaging
4.1.3 b recognize and assess personal variables and contextual variables that influence the selection of a topic, concept, or 
idea; and address these variables to increase the likelihood of successful text creation
4.1.4 a meet production, publication, and display requirements for print texts as appropriate to purpose, audience, and  
situation

In our major assignment for this unit, we will take what we have discovered about media texts and 
create our own example of media with a specific message.  This will be a three part process.  Please 
carefully follow the instructions below and you will do great!

Step 1 - Your Message
Decide on something you would like to ‘make a statement’ about.  It can be related to anything going 
on in your life as long as it is school appropriate, and is something you are familiar with. For 
example, I wouldn’t write about flying on an airplane if I have never been on one.  However, if I had 
recently had a flight and noticed some interesting things about flying, I could create a text about what 
happens on airplanes (like “Boston”)  Once you have picked a topic, figure out what the point is you 
want to get across.  This is the MOST IMPORTANT part!  If your media doesn’t make a point, you 
haven’t done your job.

Step 2 - Your Form
You have to choose carefully what form you want to use to present your ideas.  Pick the form that:
1. Best shows your ability.  Work with your strengths and what you feel most comfortable with 

doing.
2. Works well with the content you are creating.  Some topics are better suited to certain media 

forms than others, you have to consider your audience and how you can make your ideas work.

You may choose from the following forms we have worked with this year:  Essay, Film, Radio Play 
or Comic.  Please make sure that you are creating a FULL version of the option you choose (if you 
are creating a radio play or film, you must make a script AND record it!)  If you wish to use a form 
we have not studied, please check the marking criteria to make sure it will work and then discuss it 
with me before you start!

Step 3 - Creating your Media
You may want to create a group with others in the class to help you create your media.  Everyone 
must have their own project, but if you are recording voices or using actors, you can all play a part in 
each others’ assignments.  You do not have to work with anyone of you choose not to.

purpose 



You will be marked on the whole project, and not just the end result, so keep all of your planning, 
scripts and other work so that we may discuss your assignment in the marking process.  Your final 
media work should be publishable (meaning we could send it to the newspaper, or post it on the web) 
and you may have the choice to publish it in a place where many people will get to see it.
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